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https://www.slashgear.com/google-assistant-no-longer-requires-wake-word-to-stop-talking-27709140/
https://www.slashgear.com/google-assistant-no-longer-requires-wake-word-to-stop-talking-27709140/
https://techcrunch.com/2021/09/24/uks-ai-strategy-is-ambitious-but-needs-funding-to-match-says-facultys-marc-warner/
https://www.intellasia.net/cloudmile-raised-us10-million-to-open-up-the-ai-and-cloud-market-in-malaysia-937949
https://www.statnews.com/2022/04/29/long-covid-machine-learning-n3c/
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WHAT'S HOT

THE NEXT FRONTIERTHE NEXT FRONTIER
FOR AI IN CHINAFOR AI IN CHINA

COULD ADD $600COULD ADD $600
BILLION TO ITSBILLION TO ITS

ECONOMYECONOMY

Overview

By 2030, AI could disrupt transportation and
other key sectors in China, adding significant
economic value—but only if strategic
cooperation and capability building occur
across multiple dimensions.

In the past decade, China has built a solid
foundation to support its AI economy and
made significant contributions to AI globally.
Stanford University’s AI Index, which
assesses AI advancements worldwide across
various metrics in research, development,
and economy, ranks China among the top
three countries for global AI vibrancy.1 On
research, for example, China produced about
one-third of both AI journal papers and AI
citations worldwide in 2021. In economic
investment, China accounted for nearly one-
fifth of global private investment funding in
2021, attracting $17 billion for AI start-ups.

Today, AI adoption is high in China in finance,
retail, and high tech, which together account
for more than one-third of the country’s AI
market In tech, for example, leaders Alibaba
and ByteDance, both household names in
China, have become known for their highly
personalized AI-driven consumer apps. 

Five types of AI companies in China

In China, we find that AI companies typically fall into one of five
main categories:

1.Hyperscalers develop end-to-end AI technology capability and
collaborate within the ecosystem to serve both business-to-
business and business-to-consumer companies.

2. Traditional industry companies serve customers directly by
developing and adopting AI in internal transformation, new-product
launch, and customer services.

3. Vertical-specific AI companies develop software and solutions
for specific domain use cases.

4. AI core tech providers provide access to computer vision,
natural-language processing, voice recognition, and machine
learning capabilities to develop AI systems.

5. Hardware companies provide the hardware infrastructure to
support AI demand in computing power and storage

In fact, most of the AI applications that have been widely adopted in
China to date have been in consumer-facing industries, propelled by
the world’s largest internet consumer base and the ability to engage
with consumers in new ways to increase customer loyalty, revenue,
and market valuations.
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WHAT'S HOT

In the coming decade, our research indicates that
there is tremendous opportunity for AI growth in new
sectors in China, including some where innovation
and R&D spending have traditionally lagged global
counterparts: automotive, transportation, and
logistics; manufacturing; enterprise software; and
healthcare and life sciences. In these sectors, we see
clusters of use cases where AI can create upwards of
$600 billion in economic value annually. 

(To provide a sense of scale, the 2021 gross
domestic product in Shanghai, China’s most
populous city of nearly 28 million, was roughly $680
billion.) In some cases, this value will come from
revenue generated by AI-enabled offerings, while in
other cases, it will be generated by cost savings
through greater efficiency and productivity. These
clusters are likely to become battlegrounds for
companies in each sector that will help define the
market leaders.

Unlocking the full potential of these AI opportunities
typically requires significant investments—in some
cases, much more than leaders might expect—on
multiple fronts, including the data and technologies
that will underpin AI systems, the right talent and
organizational mindsets to build these systems, and
new business models and partnerships to create data
ecosystems, industry standards, and regulations. In
our work and global research, we find many of these
enablers are becoming standard practice among
companies getting the most value from AI.

To help leaders and investors marshal their resources
to accelerate, disrupt, and lead in AI, we dive into the
research, first sharing where the biggest
opportunities lie in each sector and then outlining the
core enablers to be tackled first.

- THE NEXT FRONTIER FOR AI IN CHINA COULD ADD $600 BILLION TO ITS ECONOMY

Following the money to the most
promising sectors


We looked at the AI market in China to determine where AI
could deliver the most value in the future. We studied
market projections at length and dug deep into country and
segment-level reports worldwide to see where AI was
delivering the greatest value across the global landscape.
We then spoke in depth with experts across sectors in
China to understand where the greatest opportunities
could emerge next. Our research led us to several sectors:
automotive, transportation, and logistics, which are
collectively expected to contribute the majority—around 64
percent—of the $600 billion opportunity; manufacturing,
which will drive another 19 percent; enterprise software,
contributing 13 percent; and healthcare and life sciences,
at 4 percent of the opportunity.

Within each sector, our analysis shows the value-creation
opportunity concentrated within only two to three domains.
These are typically in areas where private-equity and
venture-capital-firm investments have been high in the past
five years and successful proof of concepts have been
delivered.

So what’s next for AI in China?

https://smartclick.ai/articles/human-ai-cooperation/
https://smartclick.ai/articles/human-ai-cooperation/
https://smartclick.ai/articles/human-ai-cooperation/
https://smartclick.ai/articles/human-ai-cooperation/
https://smartclick.ai/articles/human-ai-cooperation/
https://smartclick.ai/articles/human-ai-cooperation/
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WHAT'S HOT

During our research, we found that realizing the value
from AI would require every sector to drive significant
investment and innovation across six key enabling areas
(exhibit). The first four areas are data, talent, technology,
and significant work to shift mindsets as part of
adoption and scaling efforts. The remaining two,
ecosystem orchestration and navigating regulations, can
be considered collectively as market collaboration and
should be addressed as part of strategy efforts.

- THE NEXT FRONTIER FOR AI IN CHINA COULD ADD $600 BILLION TO ITS ECONOMY

Source: McKinsey & Company

How to unlock these opportunities

Some specific challenges in these areas are unique to
each sector. Broadly speaking, four of these areas—data,
talent, technology, and market collaboration—stood out
as common challenges that we believe will have an
outsized impact on the economic value achieved.
Without them, tackling the others will be much harder.

https://smartclick.ai/articles/human-ai-cooperation/
https://smartclick.ai/articles/human-ai-cooperation/
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HEALDLINE NEWS IN A FLASH

 HOW AUTONOMOUS BOATS COULD HELP SAVE
THE ENVIRONMENT

A self-piloted ship designed to recreate the Mayflower's journey across
the Atlantic 400 years ago has crossed the ocean. It's part of a growing
number of boats that use artificial intelligence (AI) to guide themselves
in a trend that could make ocean shipping and transportation greener
and more efficient. "From a sustainability perspective, having an
unmanned vessel allows for slower, more fuel-efficient routes," Marc
Taylor, a logistics specialist at TheoremOne, an innovation and
engineering company, told Lifewire in an email interview. "The onboard
AI technology can analyze real-time sea conditions to allow the engine
to operate in the most efficient way." In a voyage lasting 40 days across
3,500 miles at sea, the Mayflower Autonomous Ship arrived in North
America in Halifax, Nova Scotia, on June 5. On board the ship, there are
6 AI-powered cameras and more than 30 sensors, which help the AI
Captain to interpret and analyze sea conditions. 
Source: Lifewire

HOW A.I. IS BEING USED AS A TOOL FOR
INNOVATION, NOT JUST EFFICIENCY

Of the 1,600-plus companies surveyed, only 12% were considered to
have achieved “A.I. Maturity,” which Accenture defines as having
“mastered A.I.-related capabilities in the right combination to achieve
high performance for customers, shareholders, and employees.” They
expect that number to increase to 27% by 2024, mainly because these
businesses have seen, on average, 50% higher growth in revenue over
firms that are slower to develop their artificial intelligence capabilities.
Many of the executives participating in the roundtable emphasized the
ways that A.I. is allowing them to go beyond efficiency-improving and
time-saving tasks to predict and avoid issues that could negatively
impact their customers. 

Source: Fortune

FEEDBACK CAN IMPROVE EMPLOYEE
PERFORMANCE--BUT THE SOURCE IS JUST AS
IMPORTANT AS THE ADVICE

In a 2021 study published in Strategic Management Journal, researchers
used A.I. to track employee behaviors and recommend performance
improvements. The resulting feedback was more accurate, more
individualized, and more relevant for individual employees. Employee
performance improved dramatically. Until the employees were told the
feedback they received had been generated by A.I. Then their
performance actually dropped below pre-study levels -- even though the
"computer" feedback provided "higher quality feedback in terms of
greater breadth and depth than do human managers, which in turn
increases employees' learning and performance." And even though the
job performance of employees who received "computer" feedback
improved by 12 more than those who received "human" feedback.
Source: Inc.com

WHY AI CUSTOMER JOURNEYS NEED MORE
FRICTION

In marketing circles, friction has become synonymous with “pain point.”
Eradicating it, conventional wisdom goes, is crucial to building a
customer-centric strategy that yields competitive advantage. Taking a
cue from policy applications of behavioral economics, marketers seek
to “nudge” people along the customer journey and remove friction in
the battle against “sludge.” At many firms, “artificial intelligence” has
become the go-to tool for creating frictionless experiences and
removing impediments that slow down efficient customer journeys.
While this was true before the pandemic, Covid-19 has only hastened
this digital transformation trend by creating demand for more
contactless customer experiences that reduce points of potential
friction, like in-person human interactions.
Source: Harvard Business Review

©2022, MyFinB Group & CEAI 

ARTIFICIAL INTELLIGENCE TOOLS TO DETECT
BURNOUT

While many tools and tests exist on the Internet to try to figure out if you
are suffering from burnout or not, a new method based on artificial
intelligence and the use of natural language processing may well offer
new perspectives. Natural Language Processing (NLP) is a technology
that automatically analyses sentences formulated by a human in order
to make a decision or identify a specific behaviour. In order to detect
burnout indicators in texts, a large amount of data must be
accumulated. The construction of this model was done by collecting
13,568 samples of anonymous texts through the Reddit platform. In this
pile of stories, 352 were related to burnout and 979 to depression. The
goal of the model is to automatically detect burnouts so that they can
then be prevented. So far, the method has a success rate of about 93%
in identifying burnout cases.
Source: The Brussels Times

 A NEW TOOL FROM GOOGLE SHOWS HOW THE
PLANET IS CHANGING IN NEAR REAL TIME

A new tool from Google Earth Engine and the nonprofit World Resources
Institute pulls from satellite data to build detailed maps in near real
time. Called Dynamic World, it zooms in on the planet in 10-by-10-meter
squares from satellite images collected every two to five days. The
program uses artificial intelligence to classify each pixel based on nine
categories that range from bare ground to trees, crops, and buildings.
Researchers, nonprofits, and other users can “explore and track and
monitor changes in these terrestrial ecosystems over time,” says Tanya
Birch, senior program manager for Google Earth Outreach. As the tool
was being built last year, Birch used it in the days after the Caldor Fire, a
wildfire that burned more than 200,000 acres in California. 
Source: fastcompany.com

https://laughingsquid.com/what-cartoon-characters-might-look-like-in-real-life/
https://laughingsquid.com/what-cartoon-characters-might-look-like-in-real-life/
https://www.reddit.com/r/artificial/comments/pw8m0x/google_ai_introduces_pathdreamer_a_world_model/
https://www.intellasia.net/cloudmile-raised-us10-million-to-open-up-the-ai-and-cloud-market-in-malaysia-937949
https://techcrunch.com/2021/09/24/uks-ai-strategy-is-ambitious-but-needs-funding-to-match-says-facultys-marc-warner/
https://www.statnews.com/2022/04/29/long-covid-machine-learning-n3c/
https://www.slashgear.com/google-assistant-no-longer-requires-wake-word-to-stop-talking-27709140/
https://www.slashgear.com/google-assistant-no-longer-requires-wake-word-to-stop-talking-27709140/
https://www.dynamicworld.app/
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INDUSTRY FOCUS

SEO keyword research is one of the most important
aspects of SEO. It has always been a time-consuming and
tedious task, but AI tools have made it much easier. AI-
based keyword capabilities like SEO Vendor’s AI Analysis
assist in analyzing anchor text usage, keyword variations
and semantic keywords.

Keywords and anchor
management

AI will completely change SEO as we know it.
From optimization to link building, it will
significantly impact every aspect of SEO. - SEO
Vendor

As artificial intelligence (AI) becomes more
sophisticated, search engine optimization will have to
adapt. AI can already analyze data at a rate that
humans can’t, so it’s only a matter of time until it starts
to dominate SEO strategies.

The SEO industry is always in a state of flux. Google is
constantly changing its algorithms, and new
technologies are emerging all the time. Ever since
Google’s announcement in 2015 that they would be
using RankBrain, an artificial intelligence (AI) system,
to help process search results, the SEO community has
been discussing the impact that AI will have on the
industry.

HOW AI WILL
CHANGE THE
FUTURE OF
SEARCH
ENGINE
OPTIMIZATION

RankBrain is not the only AI system that Google is using. In
2017, they announced that they were also using machine
learning to fight spam. Since Google’s Search Liaison,
Danny Sullivan, confirmed in 2019 that RankBrain was now
being used for every search query, several companies have
started to experiment with AI and machine learning to try
and get ahead of the curve. This gave rise to a whole new
plethora of AI-based SEO tools. Some of the prominent
ways in which AI tools have proven their effectiveness are
SEO keyword research, content creation, traffic and site
growth analysis, voice search, and SEO workflows. Here’s
how AI is already changing SEO and how we can expect it
to change even more in the future.

https://www.slashgear.com/google-assistant-no-longer-requires-wake-word-to-stop-talking-27709140/
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INDUSTRY FOCUS: HOW AI WILL CHANGE THE FUTURE OF SEARCH ENGINE OPTIMIZATION

Understanding your website’s rankings and traffic growth
is essential for SEO. Google Analytics is a great tool for
this, but it can be time-consuming to interpret the data.

AI-based developments like SEO Vendor’s “Eye In the Sky”
and “Rankings Analyzer” can predict and also warn about
rankings growth so that it can automate the identification
of issues and provide corrective measures.

Content is still the king when it comes to SEO. Google’s
algorithm uses natural language processing (NLP) to
understand the content on a webpage and match it with
the user’s query. This means that creating high-quality,
relevant content is more important than ever before. In
spite of heated debates over Google’s reaction to
generated content, we continue to see a greater
introduction of tools based on GPT-3, and GPT-4
development is well underway.

Content creation and analysis

Traffic and ranking growth
analysis SEO workflows

SEO is a complex process with many steps, from keyword
research to link building to on-page optimization. AI-
based tools help you automate various SEO tasks to
focus on other aspects of your business.

Interestingly, AI-based SEO tools that analyze data and
workflows are lesser-known. SEO Vendor’s CORE AI
technology can bridge the AI gap for agencies that lack
the technology. 

According to Jim Liu, managing partner at SEO Vendor,
“Our CORE-AI technology is capable of analyzing websites
more effectively and can vastly improve the accuracy of
ranking strategies even with search engine algorithm
updates. We use artificial neural networks that can learn
from more than 100 factors to identify the right direction
for a campaign.” 

It is clear that the SEO industry is getting bolder in
applying AI and machine learning. The next few years will
be crucial in determining how successful these tools are
in helping companies rank higher on SERPs. With the right
application of AI tools, the future of SEO looks very bright
indeed. “The future of SEO will be heavily influenced by
two key factors: the continued rise of mobile search, and
the increased use of artificial intelligence in the search
industry,” said Neil Patel, founder of Crazy Egg and Hello
Bar.

With many numerous companies working on AI-first
projects, it’s hard to predict exactly how AI will change
SEO in the future. But here are a few developments that
are we can expect from AI in the coming years:

https://www.slashgear.com/google-assistant-no-longer-requires-wake-word-to-stop-talking-27709140/
https://www.slashgear.com/google-assistant-no-longer-requires-wake-word-to-stop-talking-27709140/
https://www.slashgear.com/google-assistant-no-longer-requires-wake-word-to-stop-talking-27709140/
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INDUSTRY FOCUS: HOW AI WILL CHANGE THE FUTURE OF SEARCH ENGINE OPTIMIZATION

Google’s algorithms are constantly changing, and it
can be difficult to keep up with the latest updates.
This often calls for regular site auditing, which can be
time-consuming. 

In addition, if you make a change to your website that
Google doesn’t like, you could be penalized or even
blacklisted. This can have a devastating effect on
your traffic and revenue.

While current audit technology allows you to keep up
with the latest changes, in the future, AI will be able
to completely analyze your website and identify any
potential red flags that could lead to a penalty. This
information could then be used to make the
necessary changes to your website before it’s too
late.

Businesses in the future will be able to avoid the
costly process of recovering from a Google penalty.

Search engines algorithm
analysis

There are a number of factors that go into ranking a
website, including backlinks, social signals, and on-
page optimization. With so many variables, it can be
difficult to determine which actions will have the
biggest impact on your ranking. 

AI can analyze all of these factors and predict how
each one will impact your ranking. This information
can then be used to develop an effective SEO
strategy that is more likely to result in a top ranking.

While platforms like SEO Vendor’s CORE AI  have this
capability, it is expected that other companies will
also develop new predictive capabilities in the
coming years.

Predict rankings 

Source: Search Engine Land

https://www.slashgear.com/google-assistant-no-longer-requires-wake-word-to-stop-talking-27709140/
https://www.slashgear.com/google-assistant-no-longer-requires-wake-word-to-stop-talking-27709140/
https://www.slashgear.com/google-assistant-no-longer-requires-wake-word-to-stop-talking-27709140/
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PROFESSIONAL CERTIFICATE IN

For undergrads & fresh
grads without working

experience (no coding or
programming required)

Registration :

More information

https://myfinb.com/product/pcaa/

Applied Analytics
A 3-month online programme with guided exposure to

a portfolio of industry projects using AI/analytics

https://ceaiglobal.com/pc-applied-analytics
SIGN UP NOW!

©2022, MyFinB Group & CEAI 

https://myfinb.com/product/pc-advisory/
https://myfinb.com/product/pc-advisory/


F O U N D A T I O N

I N T E R M E D I A T E

A D V A N C E D

Design applications with project assignments
linked to industry pain points; develop
blueprint design and solutions

Learn key concepts, understanding various
AI models, case studies, assignments.

Actual industry engagements and solutions
design with MyFinB/CEAI, by applying what you
have learnt in Foundation and Intermediate
levels - into actual organisations: sandbox, pilot
and test runs, with potential for
commercialisation with industries.
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A 3-month professional programme that
builds up your knowledge, in order to
develop a solution for industries and
implement to achieve measurable impact. 

This is a must-attend especially for those
without coding, programming or
technical knowledge.

www.ceaiglobal.com/caai

DESIGN & BUILD AI PROTOTYPES AS PART OF DIGITAL
TRANSFORMATION FOR YOUR ORGANISATION.

FROM IDEAS INTO SYSTEMS

G E T  A I - C E R T I F I E D
for professionals and practitioners without
coding or programming knowledge.

Brought to you by



MALAYSIA

MyFinB (M) Sdn. Bhd.

Level 13A, Menara
Tokio Marine 189 Jalan
Tun Razak, Hampshire
Park, 50450 Kuala
Lumpur, Malaysia.

Tel: +60 327 173 418

SINGAPORE

MyFinB Holdings
Pte. Ltd.

One Marina
Boulevard, Level 20,
Singapore 018989

Tel: +65 6932 2658

UNITED STATES

Global Chamber,
LLC.

4400 N Scottsdale
Road, Suite 9-852,
Scottsdale, AZ 85251
USA

Tel: +1 (855) 476-9845

MyFinB

myfinb-group

@MyFinBGroup

Copyright ©2022, MyFinB Group & CEAI.
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MyFinB is an award-winning tech company
that specializes in artificial intelligence. The
company developed its own natural
language platform with predictive and
prescriptive narrative capabilities - a niche
area that differentiates itself from any
others. 

MyFinB helps people understand and
communicate what is most important in
their data. By transforming data into
insightful, human-like language, the
company’s natural language technology
enables people to be data-driven and make
better decisions, focus talent on higher-
value opportunities, and create
differentiated products.

The Centre for AI Innovation (CEAI) forms
part of MyFinB Venture's portfolio of
innovative, disruptive projects to guide and
support the digital transformation initiatives
by organisations and business innovators.

Global Chamber® is a one-of-kind virtual
and growing community of CEOs,
executives and leaders in 525 regions
around the world… everywhere… focused on
helping companies grow in more than one
metro area.

It is the ONLY organization in the world with
hundreds of locations that helps executives
grow their company through warm
connections and a variety of virtual services.

Global Chamber’s vision is a world where
doing cross metro and cross border
business is as easy as selling across the
street. It also provides members with virtual
connections, training, and information just
right to grow… helping members connect
with customers, partners and experts to
grow across metros and borders. When
members engage with Global Chamber, risk
is reduced, and growth accelerates.
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TheGlobalChamber

grow-globally

@globalchambe

JU
N

E
 2

0
22

 | 
IS

S
U

E
 6

9

11


